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ABOUT Nurses Serving Nurses  
for more than 30 years!

The Dermatology Nurses’ Association (DNA) is a professional nursing organization 
comprised of a diverse group of individuals committed to quality care through sharing 
knowledge and expertise. For more than 30 years, DNA has promoted excellence 
in dermatological care, education and certification. The DNA is the longest-standing 
dermatology nursing association in the United States and Canada with 2,500 members 
covering all dermatologic specialties and with all levels of education and certification.

Use the Power of DNA 
Increase your ability to connect with members in a forum they trust. Partner 
with DNA and build a strategic campaign with a direct link to DNA’s valuable 
membership of NPs, RNs, MAs and other professional staff working in the 
dermatologic field. Through multiple media channels, the story of the science 
behind your products will reach our members. Whether you are promoting 
new or existing products, services or research, let us partner with you to 
design a targeted campaign which allows your message to resonate.
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DNA Focus, a quarterly publication, highly regarded by DNA members, contains articles that range from association news to 
research and advocacy.  Beginning with the first quarter of 2015, DNA Focus will be a digital magazine which offers new and exciting 
ways to interact with readers. It also has the added benefit of being able to accurately and easily measure your responses. You can 
embed video or a use a call-out/light-box for added content to further strengthen your brand-to-reader relationship. Full branding of 
the Welcome Page is visible when the magazine is closed, however the active space on the left sidebar is visible at all times.

Format: Digital magazine, 8.5” x 11”
Frequency: Four issues per year

Ad specs Non-Bleed Ad Size Member Non-member

Full-page ad, color 8”x10.5” $1,200 $1,500

Half-page ad, color 8” x 5”– H. 3.625” x 10” – V $900 $1,200
Full-page ad, B&W 8” x 10.5” $600 $720
Sidebar on Welcome Page Approx. 160 x 600 pixels $2,000 N/A
Full branding of Welcome Page TBD, includes sidebar $3,000

A 10% frequency discount will apply when you advertise in all four issues in the same year. The discount will appear as a credit on your fourth invoice.

DNA Focus Advertorial 
Pair your ad with an Advertorial - $4,500 - Your article of 750–1000 words can be about a dermatological treatment, drug efficacy, 
management/leadership technique, etc. This is a great place to repurpose existing content. Pairing the article with an ad allows you to 
make the pitch! Each company is limited to one advertorial per issue. DNA must review and approve content before publication.

Frequency: Four issues per year
Length of article: 750-1,000 words

DNA Marketplace Emails
Do you have a special communication that you want to email to our members? Although DNA sells our mailing list, we do not sell 
email addresses. However, DNA offers a way for you to connect with our members. 
In an email of up to 500 words, you can broadcast a targeted message to the entire DNA membership. A button ad on the email links 
to additional information on your website. With the prospect of recipients forwarding emails, your audience can expand beyond DNA 
members. You create the content to be placed in the DNA Marketplace email template and we’ll send it out on your behalf.  You can 
include images and links to make your message more attractive to readers. 
Your email will be followed up by a tweet from DNA to more than 2,400 followers and posted on the DNA Facebook page 
containing more than 2,200 fans. Some limitations apply. Marketplace emails are limited in frequency and quantity for each advertiser. 
Content must be approved by DNA.

Frequency: Monthly
Cost per email: $2,500, Corporate Members Only

Leadership Update Button Ads
DNA’s Leadership Update e-newsletter is emailed monthly to our list of more than 3,500. Your clickable button ad, with a link to 
a URL of your choice, will reside in the side bar of the email. Some limitations apply. Marketplace emails are limited in frequency and
quantity for each advertiser.

Frequency: Monthly
Ad specs: 125 x 125 pixels (Note: We accept jpg, gif and animated gif files less than 64 MB.)
Cost per ad: $750 per quarter, DNA Corporate Members; $1,250 per quarter non-members
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One of the most won-
derful times of the year 

has just passed us where be-
lieving is at an all-time high. 
I hope that you all had a 
lovely holiday season where 
you made pleasant memo-

ries with all of your loved ones. Happy 2014! It’s hard 
to believe that it is already here and warmer weather 
is on its way, which also means that our Convention 
2014 is almost here too! If you haven’t already done 
so, register to attend in sunny Orlando and mark your 
calendars for May 1-4. I hope to see you there where 
there will be so many great opportunities to learn, be 
mentored and rekindle as well as make new friend-
ships! The Program Planning Committee, under chair 
Cynthia Heaton, and NP Forum Chair Dede Sullivan, 
have a great educational opportunity lined up for you 
with great topics and excellent speakers. Information 
and registration is available at 2014.dnanurse.org/.

Since our last issue of Focus, there has been a lot 
of activity in the DNA world. The Board of Directors 
met in October in Philadelphia. During this fall board 
meeting, we reviewed our proposed budget for 2014, 
discussed issues surrounding our association, reviewed 
our strategic plan and also met the new members of 
our management team. A lot of new energy came out 
of our meeting and continues in moving our organiza-
tion forward. The board continues to meet on monthly 
board calls as well as communicate with each other 
and our management team through our Basecamp 
communication tool. All of our volunteer committees 

also continue to meet to provide for the 
needs of our members. 

When I was elected President, I believed and set 
goals in several areas. Since last April I have strived to 
meet these goals. I believed…

• We could reach new members. We have continued 
with our membership marketing plan to reach new 
members. I have also tried to add a personal touch 
and have sent new members a personal note wel-
coming them to our organization. I hope that, as a 
member of DNA, you are continuing to be a voice for 
our organization and reaching out for new members. 

• We could educate all members and expand our 
knowledge and expertise. Our educational, knowl-
edge and expertise efforts, which are the heart of 
what DNA’s purpose is, continue to move forward. 
The board is constantly evaluating our current edu-
cational programs and offerings, as well as investi-
gating new and up-to-date education and venues to 
provide all of our members’ needs. These programs 

“The future belongs to those  
who believe in the beauty  

of their dreams.”

Eleanor Roosevelt

President’s Message
Believe

continued on page 2

REGISTRATION BROCHURE

REGISTER TODAY: 2014.dnanurse.org/registration

Dermatology Nurses’ Association (DNA) is accredited as a provider of continuing nursing 

education by the American Nurses Credentialing Center’s Commissions on Accreditation. 

Provider approved by the California Board of Registered Nursing, Provider Number CEP5708.

Dermatology Nurses’ Association is a group member of AANP – 0503263.

Attendees may earn up to 14.0 contact hours for convention sessions.

Nurse Practitioners may earn up to 13.0 contact hours with an additional 3.0 AANP contact 

hours if attending the Dermoscopy Workshop Part 1 and Part 2.

Registration Brochure
I N S I DE

A First-Timer Perspective 

By Katrina Masterson
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I have been fortunate enough to attend the 
Dermatology Nurses’ Association (DNA) annual 

convention for the past several years. I have always 
found it a rewarding experience that has enhanced 
my professional skills and energized my active partici-
pation in DNA. This year, due to the generosity of my 
physician colleague and “boss,” I was able to share this 
experience with four of my co-workers who were 
first-time attendees and had the opportunity to talk 
with them about their experience. 

WHAT DID YOU DO THAT WAS THE MOST 
FUN?

Nicki S., NP: Meeting other dermatology profession-
als (NPs, RNs, LPNs and MAs) and hearing how their 
offices run. I enjoyed hearing about their experiences 
with both their practices and DNA. I loved every-
body’s general enthusiasm for their jobs and patients 
and enjoyed meeting all of them.

Kim Y., MA: I guess I should say that the meetings 
were the most fun, but I actually enjoyed the dinner 
(welcome celebration Beach Bash). Although I did not 
know many people there, and felt a little out of place 
at first, everyone was very nice and made me feel wel-
come. By the end of the convention, I felt like one of 
the girls. I also really enjoyed listening to Angela speak 
about her Africa trip. The trip sounded very rewarding 
and like it would take a special person to do it.

Cathy T., MA: I really liked sitting by the pool and go-
ing to dinner with my co-workers. We really got to 
know each other better.  The Beach Bash dinner was a 
good time. I wish it could have stayed dry so we could 
have had it outside. 

Laura W., NP: It was nice to hang out with my co-
workers and get to know them outside of work. I 
even got to go up to the Presidential Suite at the re-
sort. I’d never seen anything like it. 

WHAT DID YOU LEARN THAT YOU 
WILL TAKE BACK AND USE IN YOUR 
WORK?

Nicki S., NP: There were so many clinical pearls and 
off-label uses of both over-the-counter (OTC) 
and prescription drugs that were lectured about. 
Certainly Dr. Theodore Rosen’s suggestions during 
the Therapeutic Innovations session were full of inter-
esting options that I hadn’t heard before. The session 
discussing infantile hemangioma treatment options 
(Tace Rico, MD), such as the use of topical proprano-
lol and pulse dye lasers, has given me more confi-
dence to treat non-facial, small-to-medium infantile 
hemangioma. 

“I felt that the DNA 
conference had much 
more that was on my 

level compared with other 
conferences I’ve attended.”

continued on page 2
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Mailing Lists
DNA does not sell email addresses, but offers options for non-members to purchase our member mailing lists. Other pricing breakdowns are available for 
targeted lists and mailing campaigns. Contact DNA Headquarters for more information.
Rates
For-profit: $750 (one-time use)
Non-profit $400 (one-time use) 

N/A



COMPANY NAME  __________________________________________________________________________________________________________

KEY CONTACT NAME _______________________________________________________________________________________________________

JOB TITLE  _________________________________________________________________________________________________________________

ADDRESS  _________________________________________________________________________________________________________________

CITY _____________________________________________________ STATE __________________ZIP _____________________________________

PHONE ___________________________________________________ FAX ___________________CELL ___________________________________

E-MAIL ____________________________________________________ WEBSITE _______________________________________________________

2015 ADVERTISING INSERTION ORDER

Insertion Schedule
 q Winter 2015  q Spring 2015  q Summer 2015  q Fall 2015

Advertising Rates
Ad Size Price - Member Price - Non-member

Full-page ad, color q $1,200 q $1,500
Half-page ad, color, Vertical q $900 q $1,200
Half-page ad, color, Horizontal q $900 q $1,200
Full-page ad, B&W q $600 q $720
Sidebar on Welcome Page q $2,000
Full branding of Welcome Page q $3,000

Additional Marketing Opportunities
DNA Focus Advertorial and 
Full-page Ad

$4,500
Corporate members only

q Winter 2015 q Spring 2015 q Summer 2015 q Fall 2015

DNA Marketplace Emails $2,500
Corporate members only

Please let us know when you would like to send the email. They are limited in frequency.

Leadership Update Button Ad Cost per 3 month period:
$750 member
$1,250 nonmember
Please check three consecutive boxes 
at right to set your schedule.

q January 2015
q February 2015
q March 2015

q April 2015
q May 2015
q June 2015

q July 2015
q August 2015
q September 2015

q October 2015
q November 2015
q December 2015

DNA Mailing List q I understand it is for one time use. q for profit q non-profit

Payment Amount:__________________________
COMPANY CHECK  DNA Tax ID #22-2485816

Payable to:   Dermatology Nurses’ Association 
DNA accepts U.S. funds drawn on a U.S. bank only.

Mail to:       DNA
ATTN: Karen Spiro 
1120 Route 73, Suite 200 
Mount Laurel, NJ 08054

CREDIT CARD       q AMEX        q VISA        q MasterCard

NAME ON CARD

CARD NUMBER

EXPIRATION DATE

CHARGE AMOUNT $

SIGNATURE

When you advertise in all four issues in the same year, a 10% frequency discount will be credited towards the last issue’s invoice.

DNA Focus Advertising Specifications
GUIDELINES
• Ad content is subject to review and approval by DNA staff.
• $95/hour is the labor charge for any changes required of submitted artwork. (Advertising 

sales manager will handle separately).
• If submitted artwork does not conform to the space reservation as listed above, DNA 

will charge according to the size submitted.
• One “page” = 750-1,000 words

DNA FOCUS FILE REQUIREMENTS

Non-Bleed Ad Size Width Height
Full Page 8 x 10.5”
1/2 Page (Vertical) 3.625 x 10”
1/2 Page (Horizontal) 8 x 5”

Bleed Ad Size (bleed size is .125” on each side)
Full Page 8.75” x 11.25”
1/2 Page (Vertical) 4.5 x 11.25” 
1/2 Page (Horizontal) 8.625 x 5.625”

MATERIAL SUBMISSION:
• Digital ads required. Press-ready PDFs preferred. When sending in this format, please 

embed all fonts and subset at 100%. CDs accepted. 
• Ad materials submitted for 4/C must be saved as CMYK. PMS and RGB colors will be 

converted to CMYK.
• All materials must include this insertion order, advertiser name, publication, and issue. Also 

include contact name and telephone number, filename, and PDF proof. 
• Submit electronically via email, Mac or PC format. Files must be PDF (preferred), TIFF, or 

EPS format, high resolution at a minimum of 300 dpi. Indicate application(s) used, provide 
a list of fonts, and also supply on disk all screen and printer fonts. Please e-mail all sales 
questions and agreements and ads to: Karen Spiro at kspiro@dnanurse.org

mailto:kspiro@dnanurse.org
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